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their minimum union-scale wages for a share in ownership of the picture.
Such ownership options may be offered to cast and crew members, too. Thus
the arrangements become even more complex. ,
In such instances, the contracts must spell out very clearly at what point
ownership shares translate into cash to be received. Terms such as net, gross,
Jirst position, first dollar, adjusted gross, box office receipts or revenues, break-
even point, overhead, interest, distribution and sub-distribution  fees, and most
Javored nation become vitally important, as are provisions to be able to inspect
the books and records kept by the producer. 1t is highly advisable to employ the
services of a legal professional when negotiating such agreements.

Unless gross participation is arranged (money to be shared from the very
first dollar that comes in), all money received and distributable by the pro-
ducer can only come out of the producer’s share. From every dollar earned by
a film, part goes to sales agents, distributors, and exhibitors before the pro-
ducer receives a share. The producer’s share generally amounts to perhaps
20-30 percent of all revenues, depending on markets and media, but individ-
ual situations may vary considerably.

Any agreements with cash investors and service investors must spell out
clearly all applicable conditions of recoupment. It is obvious that all such agree-
ments involve a high degree of risk and trust. It is a sad fact that often these
a'greements are not kept, and litigation proves to be a time-consuming, expen-
sive, nerve-racking, hopeless attempt to receive any money.

5
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Location Survey

After the screenplay is broken down, and discussions with the producer and
director establish a clearer picture of how they envision the movie, it is time to
find appropriate location sites. Although it would be ideal to have all locations
secured before the start of principal photography, in reality the location search
may continue from preproduction through the beginning of the shoot, depend-
ing on the individual circumstances of the production. On a short shoot with
many different locations, most locations must be secured before the start of
production; on a long shoot with ordinary, easy-to-find locations, the location
research may continue while the shooting is in progress.

Normally, this is the task of the location manager, who first must find the
“right” location in terms of “look” as the Director envisions it. Usually he must
consider the seasons during the year, the times of sunrise and sunset if the loca-
tion search takes place quite ahead of the shoot, he usually takes pictures or
videos to take back to the director and to the production manager, who sees
any location from a different point of view—the one which means organization,
access and costs. Then the location manager must also negotiate the site, draw
up contracts, obtain all necessary private and government permits, and main-
tain contact with police and fire departments. However, it is the production
manager’s task to supervise and make sure all arrangements are made on time
and within budget. On low-budget productions, the PM traditionally does the
work of the location manager in addition to his or her regular duties.

Not only must the prospective location site suit the artistic demands of the
director, but it must also fit within the budgetary and logistical framework of the
production. For example, a “perfect” location from the director’s and art direc-
tor’s points of view might be impossible if extensive travel to and from the site
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is required and the shooting time per day is reduced to an unacceptal?le level.
A “perfect” location from a logistical standpoint might be impossible from the
art director’s point of view if extensive remodeling outside the production’s
schedule or budget is required. An otherwise perfect location might be imposs-
ible if the director of photography finds it too difficult to light or if the site is in
an area prohibitively expensive for film production. The PM should know which
areas of a city fall under specific jurisdictions and have different location fees. In
Los Angeles, for example, the area of Beverly Hills has elevated its permit fees to
heights that make it prohibitive for small companies to shoot there—exacﬂy the
purpose of the regulation. The location manager must consider all these differ-
ent aspects when looking for a location. .

Once prospective locations are found and photos taken of them, location
manager, production manager, director, art director, and director of ph.oto—
graphy visit them together. Each checks the location in accordance with his or
her individual requirements. After all agree on a particular location, the PM
begins negotiations with the owner or another person with the right to negoti-
ate about the property. It is important that the PM locates the real owners of
the property or their legal assignees; renters or leasing partners often re.nt. out
properties without actually having the right to do so. If the proper permissions
are not obtained, whether from private or official parties, the shooting could
be closed down on the spot, and lawsuits could follow.

Frequently, negotiating with just the owner is not good enough. When the
shooting affects neighbors or adjacent business owners, these people also
must give their permission. Permission should be secured in writing with the
property release form (see Chapter 8 for appropriate documents). Some own-
ers insist on reading the screenplay to ensure that their property will not appear
in a dubious light; this is especially true of places like hospitals, government
facilities, train stations, airports and schools. In light of the “Home Security Act”
some locations may not be available at all.

All this takes time, so the PM should clear the location as early as possible
before actual production. This guarantees that the PM will not be held hostage
when time runs out and a location is desperately needed, regardless of the ask-
ing price. Some property owners try to raise the location fees immediately before
the shoot, so it is necessary to have all agreements in writing. No rules exist about
what a private person can charge; it is a matter of negotiation. Official sites and
properties, on the other hand, have set fees (discussed later in this chapter).

When negotiating for a site, the PM should dealin a straightforward manner,
disclosing all details of the prospective shoot to avoid canceled agreements and
even lawsuits. The PM should be prepared to provide the following information:

e Type of production (commercial, TV, feature film, music video,
corporate production);
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e Number of shooting days;

e Day or night shooting, or both;

e Daily preparation schedule, shooting and wrap hours;
e Set dressing and prep days;

e Type of activity to occur;

e Number of people and vehicles involved;

e Pyrotechnics or stunts planned.

The PM should also be prepared to provide proof of insurance and references.
The production manager should point out to the owner that daily shooting
schedules can change at any time due to weather, cast illness, script rewrites,

and equipment breakdown or failure to arrive. During the negotiations, the PM
should ask these questions:

e Can the production company use the building’s electrical power?

e Should a building electrician be present?

e Will there be a charge for usage?

e Do any regularly scheduled activities interfere with the shooting,
such as gardening, watering, or window washing?

e Can the crew use the building’s trash receptacles?

e Can the production company park its vehicles on the premises?

e Who will provide access to the property after hours?

e Does the production company use public or private telephones at
the site?

e Are the tenants amenable to the filming?

e Can the facility be accessed easily, via freight elevators or loading
docks, for example?

e If'the “look” of the location does not meet the script’s needs, to
what extent will set dressings and changes be possible, and will the
property be available for set building, dressing, and striking?

For the actual shoot, vehicle logistics must be considered. The space closest to
the location should be reserved for the following vehicles: electrical truck, gen-
erator, production truck, and camera van so that the heaviest equipment can
be moved with as little effort as possible.

The following vehicles should be parked as close as possible, the following
being a rule of thumb as to the general distance: 5 or 10 ton electrical truck
containing lighting equipment—35 ft; generator (power supply for lights and
cameras)—35 ft; 10 ton production truck—60 ft; camera van—201t; 5 ton set
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dresser’s truck, with props etc.—30ft; 5 ton special effects truck (if special
effects are used in the shoot)—30ft; crane (if camera crane is required for the
shoot)—30 ft.

The following are usually parked nearby: dressing roomy/toilet unit (com-
monly called “honey wagon™)—65 ft; pick-up truck with wardrobe trailer—30 ft;
catering truck, motor-homes, typically 8 X 251t (two or more) for actors and
director—30 ft; maxi-van for shuttling crews and cast—15 ft; production cars for
errands or local trips, “picture vehicles” (cars or trucks used within the shot).

Until actual location sites are negotiated, pinned down, and put in writing,
a realistic and definite shooting schedule (and budget) cannot always be
made. In large urban areas or on locations that require long travel times to
and from a hotel, these times must be known to schedule shooting realistically.
Schedules affect overtime payments and other costs. These considerations are
unnecessary, of course, if the shooting takes place in the controlled environ-
ment of a soundstage, studio, or studio backlot.

Film Commissions

Film commissions are of great assistance in finding locations and planning
a production, whether it involves a local, overnight, or distant location shoot.
Film commissions are created and run by individual states, counties, and even
cities. They can be found in almost every state in the United States, and in
many other countries and usually maintain very informative websites, even
detailing individual location sites available.

In the past, film commissions were hardly more than offices that mailed
out materials collected from local chambers of commerce and tourist offices,
but now most are separate entities that publish and advertise their services
regularly in the trade papers or at film festivals and other appropriate mar-
kets. Their efforts are geared toward attracting film productions to their area.
Commissioners understand that much money is spent during preproduction
and production. Even if few local residents are hired on a production, out-
of-town companies still need accommodations, transportation, food, and
hundreds of other items that boost the local economy.

As a general rule, film commissions never get involved in the negotiations
of permits or releases between private property owners and the production
company. Nor do they get involved in contracts between production personnel
and production companies.

Today, the materials that film commissions mail free of charge to interested
companies and individuals are very sophisticated. These production manuals,
or production guides, are tailored to meet the needs of production companies on
distant location shoots. Mostly this information can be obtained on-line, too.
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Film-commission staffers often go out of their way to assist filmmakers dur-
ing preproduction, and their efforts go far beyond just mailing production man-
uals. The film comumission might break down the screenplay and photograph
possible locations or assemble photos from the commission’s location resource
library. The library is generally organized into different categories, such as hos-
pitals, schools, industrial sites, parks and recreational areas, ranches, farms, and
beaches. Figure 5.1 shows the subject categories of one film commission’s library.

The location manager or PM and director should visit every possible loca-
tion site themselves before making any decisions. What looks wonderful to an
enthusiastic film commission staff member might look quite different to a pro-
duction person. When the PM and others arrive for a first-hand survey of the
site, film commission staffers usually take them around and discuss individual
needs, sometimes supplying transportation and accommodations.

Before spending money on a research trip, though, the PM should check the
overall production conditions of the area under consideration. Most production
manuals provide sufficient specific information to enable the PM to decide in
advance whether a shoot in a particular distant location would be possible and
economically worthwhile. Production manuals generally contain informa-
tion on preproduction services, production services, historical background and
locations, and the area’s infrastructure.

Preproduction Services

The best production manuals contain the names, addresses, and professional
backgrounds of local residents and companies that can assist with preproduc-
tion, including casting directors, extras agencies, graphic designers, professional
guilds, payroll companies, prop builders, set painters, vehicle rental services, and
wardrobe personnel. The PM can use this information to assess whether most of’
the crew can be hired locally and to determine who must be brought in from
elsewhere. Clearly, this has an effect on the budget: If most personnel are hired
locally, travel, accommodations, and per diem expenses are cut. Customarily,
a production company brings to a location its own key people in the camera
department and other important departments and hires locally for all positions
below department heads. However, individual production circumstances and
requirements vary. The PM can also determine what equipment and services
are available locally and what must be shipped from other locations.

It is desirable to hire as many people locally as possible. Aside from the sav-
ings, their private connections and knowledge might prove invaluable. Local
residents find locations easily because they already know their way around,
they can meet the production’s logistical needs, and they can mobilize the sup-
port of the whole community. Casting of local extras also is of great advantage.
Conversely, if the support of local residents vanishes, the production may find
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Julie Meier Wright, Secrerary
RANCHES AND FARMS; AGRICULTURE

701 Ranches and Farms
702 Wineries and Vineyards
703 Crops/Orchards

704 Livestock

PARKS AND RECREATION AREAS

801 State Parks and Forests

802 National Parks, Forests and Monuments
803 City and County Parks

804 Jungles and Gardens

805 Sports Facilities (Stadia, Racetracks. Pools-by type)
806 Amusement Parks, Zoos, Attractions and Carnivals
807 Ski Areas and Tramway

808 Summer Camps, Resorts and Spas

809 Fairgrounds, Rodeos and Exhibit Hails

810 Town Squares, Plazas, Fountains and Statues
TRANSPORTATION

901 Roads

902 Bridges

903 Rail Traosportation and Depots

904 Airports and Heliports

905 Boats and Ships

906 Aircraft

907 Gas Stations and Auto Repair Shops

908 Freeways and Freeway Look-A-Likes

909 Alleys

910 Tunaeis

911 Parking Lots and Structures

WATER AND COASTAL AREAS

1001 Beaches and Coastline

1002 Lighthouses

1003 Rivers, Streams, Whitewater and Watertalls
1004 Lakes, Ponds and Resérvoirs

1005 Harbors, Ports and Marinas

1006 Piers and Boardwalks

1007 Swamps and Marshes

GEOGRAPHY/GEOLOGY
1101 General Terrain
1102 Mountains and Rocks

1103 Desert Areas

1104 Dry Lakes

1105 Caves, Caverns and Mines
1106 Sand Dunes

® ®
- -
® ®
® @
® ®
- e
- ®
LOCATION RESOURCE LIBRARY SUBJECT CATEGORIES
California Film Commission
California Trade & Commerce Agency
Pete Wilson, Governor
101 TOWNS AND COMMUNITIES 700
101 General\Cities (aerials, rooftops and urban landscape)
101.1 Los Angeles County
101.2 Southern California (This system for each number)
1013 Central California
101.4 Northern California 800
102 Small Towns and Eavironments
103 Western, Mining and Ghost Towns
104 "Malches" and Foreign Looks (by type,
ie, NY looks, Vietnam, etc.)
105 Backlots, Studios and Stages
200 RESIDENTIAL
201 Castles and Mansions (filed by city within each country)
202 Houses (filed by city within each county)
203 Apartments, Townhouses and Condos
204 Residential Neighborhoods 900
205 Mobile Homes and Trailer Parks
206 Log Cabins
300 COMMERCIAL AND RETAIL
301 Banks and Office Buildings
302 Balirooms, Dance Halls and Nightclubs
303 Theaters, Stages and Auditoriums
304 Hotels, Motels and Inns
305 Stores and Retail Districts
306 Restaurants and Bars
307 Dance Studios and Lofts
308 Beauty Salons, Barbershops and Beauty Schools
1000
400 PUBLIC/GOVERNMENT/MUNICIPAL
401 Government Buildings
402 Courthouses and Courtrooms
403 Prisons and Jails
404 Observatories
405 Museums and Galleries
406 Hospitals and Medical Facilities
407 Military Bases and Forts 1100
408 Police and Fire Stations
500 EDUCATIONAL AND RELIGIOUS
501 Elementary and Secondary Schools
502 Colleges and Universities
503 Seminaries and Convents
504 Libraries
505 Churches, Temples and Synagogues
506 Missions
507 Cemeteries and Funeral Homes
o0 INDUSTRIAL
601 Plants, Factories and Boiler Rooms
602 Dams, Pumping Plants and Water Treatment Fac.
603 Warehouses and Industrial Districts
604 Windmills and Turbines
605 Abandoned Structures and Vacant Lots
606 Junkyard and Coptainer Yards

Fig. 5-1. Subject categories of the California Film Commission’s location resource library.
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itself in real difficulty. As noted previously, it pays to treat everyone involved in
the production with respect and politeness.

Production Services

No established format exists for production manuals, but one section usually
provides an overview of the production services available, from labs to rentals.
You frequently may encounter multiple listings of names. Many people list
their qualifications in different areas. A production guide that looks impress-
ive because of its size might be reduced to a booklet once the multiple listings
are deleted. The same section might contain postproduction services and facili-
ties for video and film, from composers to sound mixing to screenings.

Historical Background and Varying Locations

This section of the production manual describes locations in the area, especially
those that can look like somewhere else: hills in Kansas that resemble Salinas,
California; downtown areas that can double for a New York street corner. The
aim is to describe the variety of locations available, from rural sites to small-town
neighborhoods to industrial sites to historical landmarks, all of which are found
within short distances. Maps are usually part of this section.

Accommodations and Infrastructure

Permits

Another section of the production manual might deal with the accommoda-
tions and infrastructure of the area, including hotels, restaurants, vehicle ren-
tals, airports, carriers, trains, highways, and ports. It might describe the general
topography of the surrounding area and provide weather charts giving average
sunshine, rain, and temperature statistics and sunrise/sunset data.

Once location scouting is concluded, contracts are drawn up, and tentative
shooting dates are set, then location sites must be green—lighted by official
county or city permits. The PM must hire a location manager, if one is not in
place already. Even when a location manager is on staff, the PM is ultimately
responsible for ensuring that all permits are in order. Failure to obtain the
proper permits might result in the immediate closing down of the shoot, a
costly and potentially devastating occurrence.

This section deals with the official permits that must be obtained from the
appropriate government agencies. The process of filing for and issuing permits




74

Chapter 5

can take anywhere from 24 hours to four weeks, depending on the agency
involved and its familiarity with the procedure. Production centers like Los
Angeles have streamlined the permit process, but small towns might be a dif-
ferent story. The location issue should be addressed early so that locations are
secured and permit procedures are begun as soon as possible.

As an example, a short overview of the permit process for Los Angeles
follows. (The extracts are adapted from its publications.) Many counties and
cities use similar processes. In some areas hoping to attract film productions,
official permit fees are waived or are nonexistent. This can translate into sig-
nificant savings for a production company. While the authorities in big pro-
duction centers such as Los Angeles and New York City insist on following all
the rules and regulations to the point, the situation outside of the cities may be
quite different and less regulated.

Although permits are required for all commercial filming and taping
(including still photography) done outside a studio, the permit fees may be
waived if (1) a production is undertaken by non-profit organizations, or (2) a
production is non-commercial, educational, or public-service-oriented. Permit
fees are not required for news crews and non-commercial still photographers.

The L.A. Motion Picture/TV Office assists in making arrangements with
the more than 20 municipal departments wherever applicable. Although these
departments try to accommodate the production company, their primary
concern and responsibility is the provision of good service to the public. They
cannot permit the public to be exposed to unhealthy or dangerous conditions;
thus they may limit access to certain neighborhoods or may limit the times in
which particular scenes can be shot. For example, simulated gunfire may be
permitted only during regular office hours or may be prohibited after 9 p.m.
Discuss your requirements with a staff member of the film commission well in
advance. Applications may be made by telephone or in person but must be
made no later than 48 hours before the shoot. Permits cannot be obtained on
the day of the shoot.

The office seeks the required approvals from and makes arrangements
with other city departments, such as police or fire. A filming permit is issued
that details exact locations, date, and time of day required. It includes remarks
on equipment, personnel, and any special conditions, as well as a list of scenes
to be shot, noting any special effects, special actions, or stunts. Minor changes
may be obtained by telephone for a rider, but extensions and alterations of
effective permit periods must be approved in writing by the Motion Picture/
TV Office. This permit and the rider (if applicable) must be carried by the pro-
duction manager, the first assistant director, or another production person on
the location in case an official wants to inspect it.

In addition to a one-time application fee (which lists one or all locations),
user charges are added for filming and preparation/dressing of and on
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municipal property (not including streets and sidewalks), as well as charges
whenever a municipal department is required to provide services. These charges
usually include direct labor costs for city workers as well as a general overhead
fee. These charges are to be prepaid but will be adjusted later to match the
actual costs incurred.

If a street or part of a street must be closed for more than a few minutes, the
production company must apply for a street or lane closure permit 7-10 days in
advance. Off-duty police officers are required for traffic and crowd control. The
producer should abide by the following guidelines when shooting in public:

1. All advance signs and any other traffic control devices must be
furnished and installed in conformance with the “Manual of Traffic
Controls”.

2. Traffic may be reduced to one 12 ft lane of traffic and/or stopped
intermittently, not to exceed three minutes at any time.

3. The activities should be conducted in such a manner that the
attention of motorists is not diverted from their driving so as to
cause deceleration of travel or stopping on the highway.

4. Traffic must not be detoured across a double line without prior
approval of the road department.

5. The camera car must be driven in the direction of traffic, must observe
all traffic laws, and must not in any way interfere with the flow of traffic.

6. The stationary camera must be mounted off the roadway.

7. The producer’s equipment, such as buses, trucks, cars, and
catering service equipment, must be parked off the traveled way so that
equipment and employees do not interfere with the free flow of traffic.

8. Any road work or construction by county crews and/or private
contractors, under permit or contract to the road department will
have priority over filming activities.

Generally, permits do not grant production personnel the right to disregard
existing parking rules and regulations. However, minor exemptions to such
regulations as no-parking hours or special neighborhood permits are possible
and must be applied for 72 hours prior to use. It is important to give the exact
number of crew cars as well as trucks, motor homes, and so on.

No permits will be issued without proof of adequate insurance. (For Lability
minimums, see Chapter 10.) An official permit is always necessary when the
shoot takes place on private property, even with full consent of the owner.

In Los Angeles, permit applications usually are routed through the police
department, which advises the production on the use of appropriate off-duty
police personnel for traffic and crowd control, when applicable. These police
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officers (in uniform, armed, and with their police motorcycles) are booked
through private agencies and paid on an hourly basis, with overtime provisions.
It is advisable to establish a good working relationship with individual police
officers; the agency will try to provide specific officers on request, subject to
their availability. The appropriate local police station must be notified whenever
scenes involving gunﬁre, simulated police action, or other activities that might
confuse the public are scheduled.

Additionally, all permits are routinely forwarded to the Los Angeles Fire
Department, which may reduire a fire safety officer to be on duty, usually on
locations such as buildings used by the general public, schools, mountain fire
districts, and whenever combustible materials are used. The pay schedule
resembles that of police officers, and the officials are provided through the fire
department. The special effects person (pyrotechnician) must carry a special
effects permit valid for Los Angeles and California, issued by the Engineering
Unit of the Los Angeles Fire Department.

If animals are used on the shoot, an animal act exhibition permit must be
obtained from the Los Angeles Department of Animal Regulation five days prior
to the shooting date.

All firms doing business in the City of Los Angeles are subject to the busi-
ness tax and must have a business tax registration certificate.

Failure to comply with any requirements is unlawful and may result in the
suspension of the filming permit and immediate shutdown of the production.

Because relations between a filming crew and the neighborhoods impacted
have to be friendly and professional, behavioral codes (Filmmaker’s Code of
Professional Responsibility) have been established, which will help everyone
involved to deal with such the exceptional situations that quite frequently dis-
rupt a daily routine. These rules are (cited from the Entertainment Industry
Development Corporation):

1. When filming in a neighborhood or business district, proper
notification is to be provided each merchant or resident who is directly
affected by production activities (includes parking, base camps and meal
areas). The Filmmaker’s Code of Professional Responsibility should be
attached to the filming notification that is distributed to the
neighborhood.

2. Production companies arriving on location in or near a residential
neighborhood should enter the area no earlier than the time stipulated
on the permit and park one by one, turning engines off as soon as
possible. Cast and crew should observe designated parking areas.

3. When production passes, identifying employees, are issued, every
crew member should wear it while at the location.

3
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TYPICAL SIGNING FOR LANE CLOSURE co
ON TWO LANE HIGHWAY

No streets or lanes shall be closed
without approval from the Road Department.
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Fig. 5-2. Permit attachment detailing regulations for filming on two-lane highways.

4. Moving or towing vehicles is prohibited without the express
permission of the municipal jurisdiction or the vehicle’s owner.

5. Production vehicles may not block driveways without the express
permission of the municipal jurisdiction or the driveway owner.

6. Meals should be confined to the area designated in the location
agreement or permit. Individuals must eat within the designated meal
areas. All trash must be disposed of properly upon completion of

the meal.

7. Removing, trimming and/or cutting of vegetation or trees is
prohibited unless approved by the owner, or in the case of parkway
trees, the local municipality and the property owner.

8. All catering, crafts services, construction, strike and personal trash
must be removed from the location.

9. Allsigns erected or removed for filming purposes must be removed
or replaced upon completion of the use of the location, unless stipulated
otherwise by the location agreement or the permit.
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i ATTACHMENT IV 1’7/0

NOTIFICATION OF FILMING/PARKING <&
Dear Resident:
We will be filming scenes of

in your area which require posting of temporary "No Parking" signs. Your signature below
confirms that you have no objection to the filming activity.

We are applying for the necessary County filming permit and maintain all legally required
liability insurance. Additionally, all County personnel required to ensure public safety will
be on location. We will abide by all County filming rules and specific conditions applicable
in your neighborhood.

We will make every effort not to disturb you and will treat your neighborhood with the
respect you deserve.

Location of Filming:

Dates and Times:

Scenes:

Thank you in advance for your cooperation. If you have any further questions or
concerns, we are available 24-hours a day by pager and please don't hesitate to call.

Production Company L.A. County Film Office

Office: (213) 957-1000
Pager: (310) 8850241
I do not object to filming/parking activity.
(Name) (Address) (Phone)
Economic LA Means 6922 Los Angeles 213 213
DevelopmenT  BUSINESS! Hollywood Califomia 957-1000 463-0613
CORPORATION Boulevard, 80028-6124 Telephone Facsimile

Suite 606

Fig. 5-3. Notification letter for residents regarding parking.

FILM OFFICE 'q@
ATTACHMENT V b

Dear Resident:

We will be filming scenes of
in your neighborhood.

Normal filming hours are between 7:00 a.m. and 10:00 p.m. Your signature below
confirms that you have no objection to the extended hours of filming.

We are applying for the necessary County filming permit and maintain all legally required
liability insurance. Additionally, all County personnel required to ensure public safety will
be on location. We will abide by all County filming rules and specific conditions applicable
in your neighborhood.

We will make every effort not to disturb you and will treat your neighborhood with the
respect you deserve.

Location of Filming:

Dates and Times:

Scenes:

Thank you in advance for your cooperation. If you have any further questions or
concemns, we are available 24-hours a day by pager and please don't hesitate to call.

Production Company L.A. County Film Office

Office: (213) 857-1000
Pager: (310) 8850241
I do not object to the extended filming hours.
1 do not object, but will not sign my name.
| do object to the requested extended hours filming.
Signature Print Name Address
Phone (For verification purposes only)
Economc LA Mews b2 Los Angeles 213 2%
Deveroasent  BUSWSS'  Hollywood  Californis 9571000 4630613
Conroramion Bouleverd, 900286124 Telephone  Fecsimile

REQUEST TO FILM - EXTENDED HOURS <@

Suite 606

Fig. 5-4. Notification letter for residents regarding extended hours for filming.
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FiLm OFFICE @ ’0

ATTACHMENT VI

FILMING NOTIFICATION

Dear Resident:

We will be filming scenes of
in your neighborhood.

We are applying for the necessary County filming permit and main_tain all legally
required liability insurance. Additionally, all County personnel regmred to ensure
public safety will be on location. We will abide by all County filming rules and
specific conditions applicable in your neighborhood.

We will make every effort not to disturb you and will treat your neighborhood with
the respect you deserve.

Location of Filming:

Dates and Times:

Scenes:

Thank you in advance for your cooperation. If you encounter any problems during
production, we are available 24-hours a day by pager and please do not hesitate
to call:

LA. County Film Office
Stephanie Liner, Deputy Director
Office: (213) 957-1000

Production Company

Location Manager:

Phone: Pager: Pager: (310) 885-0241
Unit Production Mgr.: Permit Coordinator
Phone: Pager: Pager: (310) 898-9744

Ecowomic LA Mews 6522 los Angeles 213 23

DEVELOPMENT ~ BUSIESS! Hollywood  California 9571000 463-0613

CORPORATION Boulevard,  50028-6124 Telephone ~ Facsimile

Suite 606

- =
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Fig. 5-5. Notification letter for residents regarding filming,.
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10. All signs posted to direct the company to the location must
be removed.

11. Noise levels should be kept as low as possible. Generators should
be placed as far as practical from residential buildings. Do not let
engines run unnecessarily.

12. All members of the production company should wear clothing
that conforms to good taste and common sense. Shoes and shirts must
be worn at all times.

13. Crew members must not display signs, posters or pictures that
do not reflect common sense and good taste G.e., pin—up—posters).

14. Cast and crew should remain on or near the area that has been
permitted. Do not trespass on to another neighbor’s or merchant’s
property.

15. The cast and crew should not bring guests or pets to the location,
unless expressly authorized in advance by the production company.

16. Observe the designated smoking areas and always extinguish
cigarettes in butt cans.

17. Cast and crew should refrain from using lewd or offensive language
within earshot of the general public.

18. Cast and crew vehicles parked on City streets must adhere to all
legal requirements unless authorized by the film permit.

19. Parkingis prohibited on both sides of City streets unless specifically
authorized by the film permit.

20. The company must comply with the provisions of the permit at
all times.

Los Angeles has designated some neighborhoods and areas as special filming
areas, where certain restrictions and guidelines are applicable. If filming is
planned on county, state, or federal property, the PM must contact the appro-
priate government agencies (in addition to the city agency) for the permits to
be cleared.

Filming in national parks is subject to many of the procedures described
earlier. National parks frequently have additional, unique requirements—for
example, restrictions on the use of helicopters and planes, traffic regulations,
and environmental concerns. (For contacts for filming in national parks, refer
to the appropriate state film commission in Appendix 1.)

Private “one-stop” companies and agencies specialize in location scouting
and clearing of permit and release requirements. These companies often have
their own location photo or video libraries and list individuals interested in
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renting their properties for filming. No general guidelines have been estab-
lished on fees paid to private owners.

Foreign Shoots

Increasingly, foreign countries are setting up their own film commissions in
an attempt to lure big production companies to their shores. With the chang-
ing political situation in Europe and former Eastern bloc countries, even more
opportunities will develop, especially if coproduction and below-the-line
arrangements can be negotiated. Many big Hollywood-productions have made
use of former Eastern bloc studio facilities, such as in Prague, in Romania and
the Baltic States—and they keep coming back. For example, some countries
offer to supply below-the-line personnel and facilities in exchange for certain
exploitation rights. When planning to shoot outside the United States, explore
the different, ever-changing areas of production, joint ventures, and bartering
of rights, and discuss them with official or private parties.

Frequently additional special tax or rebate incentives are offered; these
measures, however, are also offered by some states within the U.S. (currently
Alabama, Arizona Arkansas, California, Connecticut, Florida, Georgia, Hawaii,
Idaho, Lllinois, Louisiana, Maryland, Michigan, Minnesota, Mississippi, Missouri,
New Jersey, New Mexico, North Carolina, Oklahoma, Oregon, Tennessee, Texas,
Vermont, Virginia, Washington, Wyoming). These incentives include wage-based
rebates providing credit back to the production company for paying a certain
amount in salaries to state residents and/or investment tax credits that allow a
resident investor to earn substantial tax credits for investing in a motion picture
that will be produced in that state.

Financial and coproduction conditions in one country sometimes are
more favorable than in others. As long as the look of the film is maintained
and the production is safely conducted, countries might be interchangeable.
Malaysia, Thailand, and Vietnam, for example, might offer the same types of
locations, yet the production conditions might vary greatly from one country
to the next. Such negotiations are usually conducted by the executive producer
or the producer, but the PM is frequently asked to assess production condi-
tions during a survey trip.

If an official film commission is not set up in a country of interest, a call to
the embassy or official travel bureau might be a helpful first step to establish
contacts with authorities or foreign production companies and services. For a
foreign shoot, it is virtually impossible to obtain all required information and
proper permits without a knowledgeable local production person. During a pre-
production location survey (a must for any foreign shoot), a local production
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coordinator must be found prior to the company’s arrival to organize location
site surveys and contact the authorities, if applicable. A production coordinator
should be put in charge of obtaining all proper permits. In many developing
countries, the road to permits might be long, winding, and labyrinthine; cash
might be required; and receipts might not be issued. In other words, no rules
exist there for production companies to follow.




