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Business Models



Marketing

Milieus and direct marketing

The Sinus- Milieus® in Germany 2011

-..&

Etablierten Modern Performer

Liberal lptel!ectual
Established milieu High Achiever

: . miliey
Conservative mifiey Movers aod
socio- ecological Shakers miliey
miliet
Adaptive Pragmatist
mitien
New Miqlc_ﬂe Class
Traditional milieu
milieu
Escapist
milieu
Precarious
milieu
) - | Konservativ Hedonisten

http:/ /www.sinus-institut.de/en/
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Targeting

Business | Consumer | Lifestyle | Shop

Gesundheits- Artikeln
GroBen GroBen
Helmwerkerzubehdr
Hobbygéartnerzubehdr
Immobilien
Kindermode
Konservativer Damenmode
Konservativer Herrenmode
Kosmetik- und Kdrperpflegeartikein
Kichen- und Haushalisartikeln
Lederwaren & Accessoires
Preiswerter Damenmode
Preiswerter Herrenmode
Schmuck
Schuhen
Spielzeug- und Kinderartikein
Sport- und Fitnessartikein
Telekommunikationszubehor
Unterhaltungselektronikzubehor
Wasche & Dessous
WeiBer Ware
Wohn- und Einrichtungsartikein

Kaufkraft, Personen nach
Frauen
Junge Familien
Manner
Senioren

Kfz/Auto, geplante Anschaffungskosten
bis 7.500 €/CHF 12°000
7.500~10.000 €/CHF 12'000~-16"000
10.000-12.500 €/CHF 16'000-20'000

Wandern

Windsurfen
Personen, stadtereisende
Peugeot-Besitzer
Pfeifenraucher
Pferdebesitzer
PickUp-/Transporter-Besitzer

Planung ModernisierungsmaBnahmen

Porsche-Besitzer
Portugal-Urlauber
Postkaufer
mit hoher Postkaufneigung
mit mittierer Postkaufneigung
mit niedriger Postkaufneigung
Preiswerte Damenmode-Kaufer
Preiswerte Herrenmode-Kaufer

R
Raucher
aromatisierte Zigarillos
Filterzigaretten
ohne Filter
selbstgedrehte Zigaretten
Zigarren, Zigarillos
Pleife
Reihenhausbewohner
Reise- und Freizeit-Interessierte
Reisende
Bildung
Kultur
Sprache

§§ 28, 28a BDSG

Schmuck-Kaufer
Schnédppchen-Kiufer
Schuhe-Kdufer
Schulbildung, Personen nach

Fachhochschulreife

Hochschulreife (Abitur)

Polytechnische Oberschule

Realschule (mittlere Reife)

Volks-/Hauptschule
Schweiz-Urlauber
Seat-Besitzer
Segelboot-Besitzer
Selbststandige

aliein tatg

bis 10 Mitarbeiter

Uber 10 Mitarbeiter

Freiberufler
Selbstbucher-Urlauber
Senioren

Fraven

Manner

nach Kaufkraft
Single-Haushalte
Skandinavien-Urlauber
Skiuriaub-/Wintersport-Interessenten
Skoda-Besitzer

S The Future of Targeting N
Behnderte

Blindenverbande

» Hier wahlen Sie Ihre Kriterien aus: Privatadressen Deutschland

1

Soziodemografie

Suche nach Geschlecht, Kaufkraft...

» Altersgruppen: [ JAlle ( Jca.18-30Jahre [ Jca.30-45)ahre (M ca. 45-60 Jahre
ab ca. 60 Jahre
2 Wohnsituation hr .
» Gebiudetyp: ™ Alle 8 1-2 Familienhaus Reihen/Doppelhaus
Mehrfamilienhaus Bavernhaus
() Terrassenhaus (| Wohnblock
() Hochhaus () BurofFabrik
Interessen: © Suche nach Interessensgebieten...
» Postkauf-Neigung
(reagieren auf schriftl. Angebote) (®) nicht ausschlaggebend () mit Postkaufneigung
» Interessen (O nicht ausschlaggebend () Interessen anzeigen
| Haus und Garten Haushalt Nahrungs- und GenuBmittel
Mode Kosmetik und Gesundheit Luxusguter
Reisen und Freizeit mm
Heimbiro eiterbi
Auto (Oberkd Auto (Mittelkasse)
Auto (Oberkiasse) Auko (itslkasse Schober o

The Future of Targeting N



CONSUMER TARGETBASE

Database Database Database Database Database Database Database Database
Haushaltsdatei/ Konsum- und Life- Einkaufsverhalten Sortiments- Urlaub und Finanz-Dienst- Automotive Freizeit und
Personendatei style-Typologien schwerpunkte Reisen leistungen Medien

; l
Databases Hous- | Oatabase Konsum- Datadase Databases i Databases Urlaub/ Databases Bank- Databases Databases
halte/Personen ] Typologie Shopper-Typologie Modebedart . Reisen Dicnstieistungen Auto/Krattiahrzeoug Freizeit-latoressen
. l ) . - . . .
- Database typologi. Databases s\ : . »
Soziale Schicht Ksuferstrukturen |
o . o . Databases Databases
' Database Spender- | ' Databases Bedart gu.\bnse Lifestyle Versicherungen Database Lifestyle Medien-Interessen ‘
Typologie 1 Haus und Holm cgmentation Segmentation
. . \ | Tourismus . : Aut < 3
i : , utomotive
Dastzbase Telekomeny-| ' B > k 1
N nikations-Typologie ! 0 ' * : )
> 1 _ ] . :
Database Lifestyle * * G/ . 4
. Segmentation l oW 1

Consumer TargetBase

Vielfaltige Konsumenten-Zielgruppenpotenziale fur effizientes Targeting im Multi-Channel-Marketing



Advertisement

Keep in Touch
Dennis Yu | News Feed Top News - Most Recent
Edit My Profile Rod Rossignol X

Say hello.
What's on your mind? 5] Send him a message

() News Fead 3 ads on the Facebook homepage!

( l . Mi x
&) Messages (3 Alex Schultz is now friends with Steve Jangpnd Alvaro Bolivar N4 Everhart
- sl Write on his wall
Events
&0 Friends
18 6 minutes ago

98 Applications B
f

amous 80's robot

Sean Charles likes The Karate Kid (2010) on IMDb
(j 13 minutes ago

‘i Cames
3) Ads and Pages
@ Friends For Sale! 45

tank is re~launched
n 2010 by Dubreq

Ltd.

g " 53 g Like
More Alex Schultz life is f*cking complex. | need to engage in it
more. Reynolds Wrap® Foil
Friends Online 16 minutes ago - Comment - Like

; Try new Reynolds
ﬁ' Wrap® Foil from
100% recycled
aluminum. Primt

100%

l Barry Tubwell °
n Benjamin Ling -
Brian Rosenthal o
g Jing Chen B
! Write a comment...
“ Joel Englander B
’ Jonny Chan °
. Jubril Agoro >
E Willis Wee °

recycled

lan Lauth no place to watch Lost =( gotta wait "til tmrw.

24 minutes ago - Comment - Unlike

P - your free coupon
for $1.25 off today!
g Like

£ You like this.

GeokEdge: Global Ad Viewer

See ads and web content from more

than 70 lecations world wide

Gino Melamed likes this ad.
£

&) Like

Cindy Krum Yaaaaa! Just got off the phone with one of my
oldest & closest friends! Fantastic to hear things are going well
for him! New job, new CF....

= 25 minutes ago - Comment - Like
‘ Keith Wilcox .
Nicholas Kamau Mt Advertising Age adage: RT @Deutschinc @adage trivia night

results @mpg took 1st & 2nd, @deutschinc stole bronze! Creat

See All $ @ event http://tweetphoto.com/22055030 http://bit.ly/bhDdSi



Social Advertising

News Feed

Consumer Trust in Types of Advertising and Promotion

% rating 4 or S on a scale of 1 (do not trust at all) to 5 (trust completely)
March 2013
: _-—-—-—-———————————_———
Brand or product recommendations e 70%
Profesionally written online reviews 339% 55%
a6
38%
; e
Natural search engine results 37%43%
Information on websites of companies or brands 23% 32%
I 27%
24%

Consumer-written online reviews

Sponsored search engine results

¢ = 18%
Emails from companies or brands 11%

Posts by companies or brands on social networking sites _10%15%
®US online adults

Recach the right people. Information on mobile applications from companies or brands _1(}36%

Instead of crgohng an advertisement and hoping that it Adks on yobaitie (6.0 bannans) . 10% EU-7 online adults
reaches the right customers, you can create a Facebook 8%

Social Ad and target it precisely to the audience you Text messages from companies or brands _8%2'°

choose. The ads can also be shown to users whose friends I8 +ARKETINGCHARTS.COM

have recently engaged with your Facebook Page or Source: Porester Research

engaged with your website through Facebook Beacon.

Social Ads are more likely to influence users when they http://internetmedialabs.com/wp-content/uploads/2013/03/Forrester-Consumer-Trust-Advertising-Promotion-Types-Mar2013.png

appear next to a story about a friend's interaction with your
business.
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Google AdWords

GO (\)gle bird houses

Web Show options

Bird Houses Sponsored Links
www.Scotts com Scotts attracts colorful birds to your backyard!

Specialty Bird Houses
www birds-out-back com Roosting Boxes, Purple Martins, Bat Chalets.

Bird Houses at BestNest

Learn More About Bird Houses
Bird House: JustBirdHouses net learn more about blue bird houses and

www_justbirdhouses.net/ - Cached - Similar -

Bird Houses
Brrd Houses and Brrd Feeders for north american bird species.

Bird Feeders. Bird Houses - The Backyard Bird Company
Bird Feeders - The Backyard Bird Company has a variety of bird feeders
will accent your landscape and attract wildlife.

Blrd Houses - Blrdfeeders Decorative B|rd Houses

"""" w.backyardbird.com/ - Cached - Similar -

Advancsd Search
Search —— =
Freferences

Results 1 - 10 of about 22,100,000 for bi;é houses. (0.19

Sponsored Links

Bird Houses

birdhouses. along with our que bird house and purple martin bird houses.

Find All Types Of Bird Feeders And
Houses At Lowe's® New Lower Price

Bird Houses Sale
Authorized Dealer - New Designs.
Low Price Guarantee Free Shipping_

*owole
(s :\lr_

High Quality Bird Houses
Nesting boxes & decorative houses.
5 Star Ser»ice Free Shipping $75+

Decorative Bird Houses
Beautify Your Garden With Our
Wooden Bird Houses at a Discount.
BirdHouse Station.com

Google Checkout .=




Credit Scoring

http:/ /www.cignifi.com/en-us

100

Response Score

o

300 840
Cignifi Risk Score

§ 28b BDSG


http://www.cignifi.com/en-us
http://www.cignifi.com/en-us

(Geoscoring

Privathaushalte und
Haushaltsstruktur

Arbeitslose und
Arbeitslosenquote

StraRen-/
Hausstrukturen

Segmentierungen

Erwerbstatige r

Bevolkerung,
Altersstruktur,
Familienstand,

Bildung,
Erwerbstatigkeit

/

N

r\Q.' NN
A
| S . <
. »
| "
e

Private
Kaufkraft
\

Lohn- und
Einkommen-
steuerpflichtige

Minchen; Mikromarkte
nach dominantem
auslandischemKulturkreis

Einzelhandelsrelevante

Kaufkraft

Gebaude und
Wohnungen

Point of Sales,
Point of Interests

Business-to-
Business
-Potenziale

\

Gewerbe- und
Umsatzsteuer

Flache und
Flachennutzung

...und vieles mehr

Acxiom Deutschland
© GeoBasis-DE / BKG 2010

Mikroebene Haus

Beisplel:
Diabetes
Potenzial

B sebr hoch

BECTEN

B schv icdp



You log into a website «the site sends your encrypted .. which uses it as a key to connect to a dossier of detailed
using your email address... emall address to RapLeaf ... information about you that can include your name.

Some recent categories Examples of the level
in the dossier: » of detall that is tracked:
If you give money 1o health
Donations sovvironmental or rebgous groups
«| Demographics Your 30, goader, antal sTAuS,
the college you Rtended, ¥ you
ore employed, your noome, your
chidron, thewr apes and genders
Lifestyle Classficatons nclude gift grver,

s OUzens, do-t-yourse!
heakh or fRness enthessasts

Uses Geoad. Yahoo AOL
MySpace, Linkadin Comcast

I you hawve over 250 onlrw
frsends, use Linkedin,
Twitter or are 2 member

vorwame " & RapLeaf sends your data to a broad

RapLeaf says it does not array of tracking companies who can of am caltne shophine b
R o . use It to follow you across the internet.
be tied to your name. you +| Financlals If you are 2 crodt-<ard user
- — track stock or pay bills omine
Luckd Madia Networks If you are & Meely 10 0%t 3 Car
oan, a credt or retal card buy
howsohold terms
4
AppNexus
Polrtical It you are iberal, consenative
Market info
SimplLFl ¥ you have recently applied for home o, bought & ooy vedscke or 2 o4l
Targusinfo Quantcast Audience phone Life everts The had & cheld recently, licely to retire soom, mortgace
Ad Schence oxpang recently bocame single, will be an ormgty nester within 6 months
Rubicon Interests
Rocket AdBrite Joct Evorything from exotic petsto cafts needepont, mpth & “didore, Vin Diesel
Fuel Megan Fox, gardoning, activism & socs issues, parenting & famdy,
w WPP Group's B3 Chiisbanty, gymnastas, swimmng Deauty cosmetic, vacation dest nations,
Invite Media books, catalogs, collectibles, shop for msurance, shop %or 2 mortgage, current
Datran Medla (owned by Googhe) ovents, P2za, restauant s, home Impeovement and jowelry

Sourve W) resanch

RapLeaf's Information
RaplLeaf organizes its data into broad categornies and then further slices each of those into segments. Some categories, such as “interests.” have more segments than others.

PERSONAL FINANCIAL COMPUTER PURCHASES

Social Site
Demographics Interests Politics Lifestyle Finances  Donations networks membership  Likely to buy Shopping for
I P P . —— e,

http://s.wsj.net/public/resources/documents/st_RAPLEAF_20101018.himl
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Datalogix

Data from loyalty programs

In order to assess the impact of Facebook advertisements on shopping in the physical world, Datalogix begins by providing Facebook with a (presumably enormous) dataset that
includes hashed email addresses, hashed phone numbers, and Datalogix ID numbers for everyone they’re tracking. Using the information Facebook already has about its own

users, Facebook then tests various email addresses and phone numbers against this dataset until it has a long list of the Datalogix ID numbers associated with different Facebook
users.

Facebook then creates groups of users based on their online activity. For example, all users who saw a particular advertisement might be Group A, and all users who didn’t see that
ad might be Group B. Then Facebook will give Datalogix a list of the Datalogix ID numbers associated with everyone in Groups A and B and ask Datalogix specific questions — for
example, how many people in each group bought Ocean Spray cranberry juice? Datalogix then generates a report about how many people in Group A bought cranberry juice and
how many people in Group B bought cranberry juice. This will provide Facebook with data about how well an ad is performing, but because the results are aggregated by groups,
Facebook shouldn’t have details on whether a specific user bought a specific product. And Datalogix won’t know anything new about the users other than the fact that Facebook
was interested in knowing whether they bought cranberry juice.



Technics



Tracking

P -
J \.“ \l
When you visit ... tiny tracking files watch ... and develop a .. which can combine (| ==
a website ... what you do online ... profile of your it with other sources (
behavior. of personal data ... g~
) e OFFUNE DATA

TRACKING COMPANIES f"A J o~ Census figures, real

PARENTING INTERESTS \ ( ;, j' :;l‘:l‘tr;;‘foj‘r(isc(n

SMOPD B \« /’
R0 NG ONLing <o
$’~Geoo :§ ~—— e m M SOld to
X o~ | —
< N DATA EXCHANGE advertisers looking for

-

7 Wor \L\'consumers like you.
Often, a tracking company (&L
sells this information ]

: .5_‘.;;;;; directly to advertisers.

ADVERTISER [/

You

{ ?I\l\]?‘zt N An advertiser can
ke this book! now pitch 1o you

directly, having

BACK TO YOU r bought a:_((asf. t\o
You o the unique 1D code
The websites you visit show % Bt
)y = | ( N - =
e °2,le*;§?.2‘;?;2 - = 1“: - Advertisers buy ad space i T
ed on ke this car! . .
tracking firms
you in the dossiers they've . ) from websites at auctions. a

balt and analyzed

http://graphicsweb.wsj.com/documents/divSlider/ecosystems100730.html
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Data Fusion
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CU“US'O“ o . » ‘Unblcc.k known tracking s'rtes:
for Chrome o

‘¥ videogameszone.de

When you visit this site, the
following sites are informed:

facebook.com

google-analdics.com
freenet.de

wunderloop.net
criteno.com
facebook.net
ivwbox.de
computecmedia.de
hardwareclips.com
images-amazon.com

oogle.com

googleapis.com
abload.de

trueachievements.com
wordpress.com

imageshack.us
flags.de
playstation.com
tinypic.com
plavfire.com
exophase.com
youtube.com
directupload.net
pickhost.eu
4pcdn.de
pic-upload.de
pushsguare.com

m
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De-Anonymization

Private traits and attributes are predictable from digital records of human behavior
hitp://www.pnas.org/content/early/2013/03/06/1218772110

Well organized 7

2 or flexible o
Liberal

or traditional s

Outgoing 7
or reserved o

Calm Trusting "3
or emotional ¢ or distrustful s
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http://www.pnas.org/content/early/2013/03/06/1218772110

LISTENING TO ALBUM

The Heist by Macklemore & Ryan |

rEEZ_"_W
Did you get tickets?

MACKLEMORE &2 RYANLEWIS

THE HEIST

Candy Crush Saga: Tom Alison
sent you a request

Can't Hold Us - feat. Ray Dalton

Macklemore & Ryan Lewis - The Heist

D I |

Cover feed Notifications Chat heads



ISN'T IT GREAT?
WE HAVE TO
PAY NOTHING

FOR THE BARN

YEAH!
AND EVEN
THE FOOD

IS FREE

FACEBOOK AND YOU

If you're not paying for it, you're not the customer. You're the product
being sold.




Counter Measures



Risks

ncidents by Breach Type

http://datalossdb.org/

All Time

Loose of control
Individual Risk
Commercial Interests
Profiling and Scoring
leaking

Data Loss

False / old data
Misuse

Identity Theft
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Adbl() Ckin g
Ad B I OC k . ;gh 233&;5}}'{.&13 EXTENSION

M Vs s s et e e by .

Your cell phone is v~ e e

. , more likely o work in —_—
TR a hurricane than an . . —
Your cell phone s | OuSSessy | parthquake

mare likely to work in —
ahurmmcane than an . sesm

earthquake i ve E

Automatically blocks video ads, banner ads, Flash ads, Facebook ads, iext ads...

S NORMALLY

THERE WOULD BE AN

AD IN THIS SPOT.
BUT

LIKE A BOSS WHO

HATES ADS.

& THAT’S COOL, EXCEPT
THAT

& WE NEED MONEY

TO RUN THIS BEAST.
HERE'S A SOLUTION: YOU

TO US ONCE, & WE

YOU DON’T HAVE TO

SEE GARBAGE ADS;

‘A' MAKE A LITTLE OF
THE MONEY BACK

THAT WE'RE LOSING
FROM THE BLOCKER.

That Seems Fair




Ghostery

Ghost-erya

DOWNLOAD NOW & ABOUT GHOSTERY PRIVACY POLICY SUPPORT GHOSTERY BLOG

Learn Control

Ghostery sees the imvisible web - tags, web After showing you who's tracking you, Ghostery allows you 1o block scnpts from

bugs, pixels and beacons. Ghostery tracks the Ghostery also gwes you a chance to leamn companies that you dont trust, delete local
trackers and gives you a roll-call of the ad more about each company it identifies. How shared objects, and even block images and
networks, behavioral data prowiders, web they describe themseles, a link to their privacy iframes. Ghostery puts
publishers, and other companies interested in policies, and a sampling of pages where wave your web privacy back

your actmity found them are just a click away IN Your hancs

&% &

/=

o 2

Ghostery found
the following:

Edit Blocking Options

Ve

?

more info

Bl




Corporate Social Responsibility

o 1

WHY?

THERE, THERE, Where should big corporations be spending their CSR resources?

AV { OLD CHAP.. OF COURSE | v Value

WHY!?
WHY DO\ HAVE To ¢
PRETEND To CARE
WHEN | DON'T?

| DoN'T!

You DON'T CARE.

NOW COME ALONG-
PULL YOURSELF /

TOGETHER.. £

Purpose Impact Benefits

Innovative and Fundamental strategic  * Shared value (business ~ institutions and
promotes and operational impact communities)
sustainable business * Promote competitiveness and innovation
model * Promotes a sustainable business model

* Integrates business into the community

* Develops Human Capital (key in developing

countries)

) * Incorporated into the Business Strategy

CSR as value
creation

CSR as risk

Compliance Medium to high * Mitigates operational impact
management

strategic and * Mitigates operational risks
operational impact * Supports external relationships

Providing funding Little strategic and * Corporate Philanthropy and sponsorships

CSR as corporate and skills operational impact * Short-term benefits / net always sustainable
philanthropy * Limited funds available

* Impact diluted because limited budget is
allocated to many charities

* Corporate competencies and other business
assets not fully utilized.

* Misalignment between business and social
responsibility strategies and functions.

* Resultin minimal social and business impact of

\ P ,/ ]
S Y ) social programmes.

http://en.wikipedia.org/wiki/Corporate_social_responsibility
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